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S T A T E W I D E  U P D A T E S
• March 13, a state of emergency was declared in North 

Dakota in response to the COVID-19 public health crisis.
• Prior to the March 13 declaration, website traffi  c was 

on par with 2019. Traffi  c signifi cantly slowed at the end 
of March, resulting in an overall Q1 decrease of 4.9% 
compared to a year ago.

• Inquiries were down 13% for the quarter, with the decrease 
correlating to website traffi  c. 

• North Dakota’s subscriber email list continues to grow, and 
click-throughs to the website increased 44%.

• Appreciation for North Dakota’s great outdoors was 
apparent during Q1. State park visitation increased 13% 
and Theodore Roosevelt National Park surged 75%.

• Deplanements at North Dakota’s airports were trending 
14% ahead of 2019 through February, but travel restrictions 
in March greatly impacted numbers, ending the quarter 
with a 3.47% decrease in overall inbounds.

• Canadian border crossings were up 5% in January and up 
19% in February, but the March 18 announcement closing 
the border to recreational travel resulted in an overall 14% 
decrease for the quarter.

• The 2019 taxable sales and purchases report was released 
by the Offi  ce of the State Tax Commissioner, showing a 
1.85% growth in sales related to arts, entertainment and 
recreation and 3.83% growth in accommodations and food 
services.

54% of traffi  c to 
NDtourism.com 
is from mobile

PARTNER REFERRALS (WEB)
12,875 (     20.1%) 

E-NEWS SIGN-UPS
3,242 (     23.1%) 

TRADIT IONAL INQUIRIES
6,317 (     13%) 



66,545 fans
40,804 followers
32,960 followers

S O C I A L  M E D I A

Q 1  M A R K E T I N G  E F F O R T S
North Dakota’s new advertising campaign, inspired by a “Follow your 
curiosity and not the crowds” theme was unveiled. Media coverage from 
the launch of the campaign reached 87 million with an ad equivalency 
of $805,000. Total tourism media coverage from 1st quarter reached 400 
million with an overall value of $3,700,234.48.

The new campaign’s initial launch began with television and digital 
placements, followed by early print placements:

• 1,036,800 impressions running with outdoors programming on Fox 
Sports Network

• 3,318,461 digital impressions with long-content articles on Nativo
• 3,071,314 print impressions with advertising in AAA Living, Live/

Play AAA, Midwest Living’s Best of the Midwest, Midwest Hunting & 
Fishing and Ducks Unlimited.

Internationally, eff orts resulted in 81 media placements reaching 
86,853,940 people with a value of $1,188,299.63. International sales eff orts 
took us to Italy and France where North Dakota was promoted to 33 tour 
companies, 90 tour operator representatives and 119 travel agents.

Exhibited at sport shows in Chicago, Minneapolis and Madison in February 
speaking to and distributing materials to over 3,000 outdoor enthusiasts 
that are planning to travel this year. 

Arrivalist research records a 30% sample of enabled devices arriving 
in North Dakota that have interacted with digital ads or content 
from NDtourism.com. Q1 saw a 32% decrease in verifi ed arrivals 
from the previous year. Blue dots show locations where ads were 
served. Green dots show where visitors arrived in North Dakota. 

S C E N I C  V I S TA S

Scenery is 
better away fro

m the 

crowd. So visit
 our scenic highways, 

byways and overlooks. F
avorites 

include Theodore Roosevelt National 

Park and the Sheyenne River Valley 

National Scenic Byway. Explore 

notable trails lik
e the North Country 

Scenic Trail or cruise the waterways on 

a yacht on Lake Sakakawea at New 

Town or the Lewis and Clark Riverboat 

on the Missouri River at Bismarck.

H I S T O R I C  V I S I T S

North Dakota’s ric
h history is 

so 

present you can step right into it. 

Visit re
constructed earthlodges at 

On-A-Slant Indian Village in Fort 

Abraham Lincoln State Park near 

Mandan. See Fort Union Trading Post 

National Historic Site near Willisto
n, 

an important site
 of the early fu

r trade 

on the upper Missouri River. Or get the 

feel of pioneer life
 at Bonanzaville in 

West Fa
rgo. Discover forts, m

useums, 

re-enactments and more for your 

historic vacation.

F E S T I VA L S  A N D  FA R E

We like to celebrate our heritage with 

music and delicious eats. Jo
in us for 

dancing, concerts and tasty-sw
eet 

Danish aebleskive
rs at Norsk H

østfest, 

North America’s largest Scandinavian 

festiva
l in Minot. Spend a summer 

evening under the stars at the 

acclaimed Medora Musical after a 

Pitchfork Steak Fondue. Visit u
s online 

to find more events and festiva
ls, as 

well as unique North Dakota cuisine, 

wines and brews.

L e g e n d a r y N D . c o m

ADVERTISEMENT
Theodore Roosevelt National Park - N

orth Unit

Sunflower fie
ld

North Dakota Heritage Center

and State Museum, Bismarck

Crow Flies High Butte Historic

Site, near New Town

Fargo Air M
useum

Be Inspired.

Follow your curiosity to North Dakota and Theodore 

Roosevelt National Park. Be inspired like President Roosevelt 

himself among these colorful Badlands landscapes where 

bison and wild horses roam free. It’s 
an experience worthy 

of your bucket list.

Plan your North Dakota vacation at LegendaryND.com or 

call 1-800-435-5663 for your fre
e Travel Guide today.

No social campaigns ran during Q1

Top Performing Posts

The eff ects of the March 13 emergency declaration regarding the COVID-19 
crisis show in hotel occupancy. Statewide occupancy fell to 33% in March.

TOTAL VIDEO VIEWS
103K (     836%) 

TOTAL IMPRESSIONS
2.41M (     141%) 


