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Embracing Social Media



Social Media Platforms…



The Social Media Landscape

It’s fast, ever-changing and unpredictable.

January 2014 October 2014

Source: GlobalWebIndex | Facebook | VentureBeat



The Social Media Landscape



Facebook still #1
Worldwide, there are over 1.44 billion monthly active Facebook users. A 13 
percent increase from 2014. – source: Facebook

Age 25 to 34 makes up 29.7% of users and is the most common age 
demographic. – source: Facebook

84% of Facebook users say their timeline affects their travel choices. –
source: World Travel Market

Highest traffic occurs mid-week between 1 to 3 pm.  – source: Bit.ly blog

On Thursdays and Fridays, engagement is 18% higher.  – source: Bit.ly blog

936 million people log onto Facebook daily representing 
a 17% increase year over year – source: Facebook

There are 1.25 billion mobile active users, a 24% 
increase year over year– source: Facebook



Facebook Grows & Shrinks at 
Opposite Ends

Source: Social Media Examiner

Facebook grows and shrinks at 
opposite ends of the 
demographic spectrum.

In 2016, Facebook will 
experience the largest 
percentage share increase in 
the Ages 65+ demographic. 

During that same period, 
eMarketer data suggests that 
the Ages 18-24 demographic 
share will decrease slightly.



Instagram recently deemed #2

90% of Instagram users are younger than 35 years old – source: Science Daily

@mentions in Captions receive 56% more engagement – source: Simply Measured

Adding a location results in 79% higher engagement – source: Simply Measured

Images with high level of texture generate 79% more likes. –
source: Simply Measured

Instagram has 400m monthly active users. – source: Instagram

On average, Instagram users post 70 million photos and hit 
the ‘like’ button 2.5 billion times a day – source: Instagram

Instagram advertising is NOW available to all marketers as of 
September 30th – source: Social Times



Twitter rolling in at #3 
There are over 316 million active Twitter users per month, 80% of which are 
on mobile devices. – source: Twitter

About 56% of monthly active users are actually tweeting. The rest are just 
basically lurking. – source: Rocket Post

The average number of followers per user is 208. – source: Jeff Bullas

About 63% of Twitter users regard their smartphones as their primary 
tweeting device.  – source: eMarketer

About 71% of tweets are ignored and only 23% generate a 
reply. – source: iMedia Connection

42% of international brands post 10 tweets per day on 
average– source: Social Times

Tweets containing image links have 5x higher engagement 
rate – source: Jeff Bullas



 Topics with Numbers: “Top 5”
 Photo Friday (Facebook) 
 Post with quality imagery
 Be authentic, creative, & interesting

Content



Build Video Content Assets

 In 2016, improve your knowledge of Video 
content

 Work on YouTube and attempt viral 
marketing with video content. 



Ask, Listen…

 Ask questions that encourage “pass 
on” opportunities and allow 
interaction. 

 Listen and join in on comments. 

 Be responsive



Storytelling Engagement

 Social media is not all about self-
promotion

 But more about giving info of value, 
entertaining and educating on your 
brand 



 Participate in Twitter Chats.
#TravelerChat
#TRLT (the road less traveled)
#MWTravelChat
#TTOT (travel talk on twitter)

 Join in on #TravelTuesday, 
#SunsetSunday, #frifoto etc.

More Engagement…



Engage to Build Relationships

 Search by hash tags (#) and tag 
others to boost engagement. 

 #NDLegendary
 #Parks
 #Travel



Develop a Strategy…



Strategy Ideas…

 Create an on-online calendar

 Select a strategy and promote around seasons, events, & themes.



Posting Strategy…

 Your follower base is only really optimized when you are posting at least 1-2 times a day
 Pinterest, Twitter and Instagram can handle a lot more! Frequency = more followers
 Posting on the weekends will give you more exposure



Aggregators
 Manage multiple accounts from desktop, web, mobile
 Track links (bit.ly, owl.ly)
 Schedule postings

Social tools and Shortcuts



Results…

 See how well your post performs

 What is resonating with your audience

 Impressions and engagements



More results…

Know your audience
 Demographics
 Lifestyle
 Location



More results…



Monitor your media



Radian6 example



WEBSITE…Have Social Visible



Mobile
… Be accessible!

 40% of Americans book 
travel reservations on mobile 
devices. Expected to be 60%
by the end of 2015. (Moxie)

 47% of the traffic to 
NDtourism.com is accessed 
from a mobile device.

 Social Media referrals to 
NDtourism.com increased 
121% over 2013.



Social Ads
…What’s Working?

 Promoted posts on Facebook
 Facebook ads
 Promoted “Tweets” on Twitter



Travel North Dakota’s Social Networks
Follow, share & engage with us…
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THANK YOU!!
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