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Social Media Platforms...

M Tube}

Pinterest




The Social Media Landscape

It's fast, ever-changing and unpredictable.

January 2014 % October 2014
Facebook ‘Dead And Buried’ For . ) :
[INFOGRAPHIC] In Millions
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S Teens @ Facebook Global Teens (exc China)

BUSINESS

Facebook passes 1.35B monthly active users and
864M daily active users, with a third now mobile-only

Source: GlobalWebindex | Facebook | VentureBeat




The Social Media Landscape

Facebook Handily Beats Competition in Terms of Engagement
Breakdown of social network users in the United States by frequency of use

B Daily [ weekly [ Less often

70%
59%
27% 28%
21% 23% 21%
17%
5 I I I
facebook. Instagram, 1 Linked [T}

@ ® @ Based on a spring 2015 survey among 1,907 adults in the United States
@statista_com  Quelle: Pew Research Center




Facebook still #1

Worldwide, there are over 1.44 billion monthly active Facebook users. A 13
percent increase from 2014. - source: Facebook

Age 25 to 34 makes up 29.7% of users and is the most common age
demographic. — source: Facebook

84% of Facebook users say their timeline affects their travel choices. -
Source: World Travel Market

Highest traffic occurs mid-week between 1 to 3 pm. - source: sitly biog

On Thursdays and Fridays, engagement is 18% higher. - source: sit.ly biog

_ ' 936 million people log onto Facebook daily representing

, suhrscnhcrs

BT a 17% increase year over year — SOUrcCe: Facebook
: f__ci

fiin new "m""nn!mefan [ ]

m,fouoww There are 1.25 billion mobile active users, a 24%

increase year over year— SOUrce: Facebook




Facebook Grows & Shrinks at
Opposite Ends

Facebook grows and shrinks at
opposite ends of the
demographic spectrum.

In 2016, Facebook will
experience the largest
percentage share increase in
the Ages 65+ demographic.

During that same period,
eMarketer data suggests that
the Ages 18-24 demographic
share will decrease slightly.

Source: Social Media Examiner




Instagram recently deemed #2

Instagram has 400m monthly active users. - source: instagram

90% of Instagram users are younger than 35 years old - source: science Daily

Adding a location results in 79% higher engagement - source: simply Measured

@mentions in Captions receive 56% more engagement - source: simply Measured

Images with high level of texture generate 79% more likes. -
source: simply Measured

On average, Instagram users post 70 million photos and hit
the ‘like’ button 2.5 billion times a day - source: instagram

Instagram advertising is NOW available to all marketers as of
September 30t - source: social Times




Twitter rolling in at #3

There are over 316 million active Twitter users per month, 80% of which are
on mobile devices. - source: twitter

About 56% of monthly active users are actually tweeting. The rest are just
basically lurking. - source: Rocket Post

The average number of followers per user is 208. - source: Jeff Bullas
About 63% of Twitter users regard their smartphones as their primary
tweeting device. - source: emarketer

About 71% of tweets are ighored and only 23% generate a
reply. - source: imMedia Connection

42% of international brands post 10 tweets per day on
average- source: social Times

Tweets containing image links have 5x higher engagement
rate - source: Jeff Bullas




; Travel North Dakota sh
Posted by Kim Schmidt

[#5]

| Travel North Dakota
i Posted by Kim Schmidt Tourism [?] - September 22

Fall colors - "North Dakota Orange" by Travel Fans (6 photos)

Thank you for sharing your favorite "orange” photos on Friday!

Take a Scenic North Dakota Drive | Official North Dakota Travel & Tourism Guide

ww . ndio 5IM.COM

Like - Comment - Share - Assign To = 97 Shares

gl Melanie Ohman Thornberg, Charisse Dardis Fandrich, Doreen Binstock and 234
others like this.

m Write a comment..
14 880 people reachead

» Topics with Numbers: “Top 5”

» Photo Friday (Facebook)

» Post with quality imagery

» Be authentic, creative, & interesting

Like - Comment - Share - Assign To & 69 Shares




Build Video Content Assets

Pinned Tweet
) osidsboleimaniny ﬁ North Dakota Tourism @NorthDakota - Sep 30

. Awesome video of @CollegeGameDay in
e #Fargo, North Dakotal Check it out.

Dakota Travel Industry Conference.

e ool | ow ly/C86DL @NDSUfootball #BisoNation

#ndlegendary #visitminot

jsapc;tinn.lrshenr;[trrr Ebeneezers! Best # N D Le g e n d a ry

usselman Agreed <7

madiadiadi_ Definitely try Sweet & m
Flour! And for shopping check out Home YouTube

Sweet Home!

kayyjer320 Delisimo Cafe! It's on

Main Street in the same building as
Gourmet Chef. One of my favorite places
to eat in town!

jenguidinger Broadway Bean and
Bagel for breakfast/brunch
mobilizer Uncle Maddio's Pizza &

lnint is one of mv favarites

» In 2016, improve your knowledge of Video
content

» Work on YouTube and attempt viral
marketing with video content.




u }p’-’ Travel North Dakota
S ISte n TF' ' Posted by Kim Schmidt Tourism [?] - September 15 &
[ ] EEN

North Dakota Tourism 7 NorthDakota - 59m How long does it take to get through a corn maze? If you are up for the
ﬂ? @cdellamore Thank you for the wonderful piece on TR Parkl We hope you can challenge, try weaving your way through North Dakota's 125th Anniversary
make another trip back soon, we'll show you some bugs! ! 1 y E
P ! ’ logo at Nelson's Pumpkin Patch in Emerado, the Amazing Corn Maze in
iMandan or the Maddock Rural Renaissance Festival. Test your inner

~® Christine Dell'Amore cdellamore - 45m navigational skills and race Your friends to the finish line. http'_."."DW.r'_lﬁ"Ell".fNﬁﬁ
@ {@NorthDakota Thx for the kudos! | had a fantastic visit—and not enough time.
Missed Knife Village. I'll be back to see some prairie bugs!

B Py

FAVORITE

1 V.2

9:54 AM - 2 Oct 2015 - Details

== Hide conversation

Reply to @cdellamore

w Nerth Dakota Tourism (@ NorthDakota - 42m
(@cdellamore Fantasticl Let us know if you need anything on your return trip to
NDI

» Ask questions that encourage “pass
on” opportunities and allow
interaction.

» Listen and join in on comments. L1 COmmang - Seid < et 1o &> 129 Shares

g1 Michelle WVan Hom Famsworth, Doreen Binstock, Michae! Boyle Top Comments -
and 301 others like this.

» Be responsive




Storytelling Engagement

Morth Dakota Tourism (@ NorthDakota - Sep 4

V./24 DYK the Least-Known founder of abstract
expression is from North Dakota?
ow.ly/RAlsu #art @CultureTrip

I _ | ah. *
—

w Travel North Dakota

Published by Kim Schmidt [?] - Yesterday at 2:05pm - @

Traveling on a budget? Check out these #NDLegendary options!

3 5 R
Here Are 10 Awesome Things You Can Do In North
Dakota...Without Opening Your Wallet
» Social media is not all about self- L5y you WKt bohind,
promotion OHNLYINYOURSTATE.COM
2,019 people reached Boost Post

» But more about giving info of value,
entertaining and educating on your 52 Likes 3 Comments 25 Shares
brand il Like ® Comment # Share




More Engagement...

North Dakota Tourism (@ MNorthDakota - Sep 8

North Dakota Tourism (NorinDakota - Sep 29 » #TravelTuesday #Kayak at Hazen Bay!

V% #TRLT Tweeting from the beautiful North What adventures have you enjoyed in
Dakota today! Happy to join in the convo. #NorthDakota this summer? #Explore

North Dakota Tourism @ MNorthDakota - Sep 11

ISR a0 A2: When you first feel the brisk
4 - #NorthDakota fall air, you can't help but

> Participate in Twitter Chats. embrace it. #PCLTravelChat
#NDLegendary

#TravelerChat

#TRLT (the road less traveled)
#MWTravelChat

#TTOT (travel talk on twitter)

» Join in on #TravelTuesday,
#SunsetSunday, #frifoto etc.




Engage to Build Relationships

A

CULTURE TRIP|

‘P‘" Travel North Dakota

Posted by Kim Schmidt Tourism [?] - September 30 &

Instagram #NDLegendary Favorites for September (7 photos)
Here are a few of our favorite shares from September! Thank you for tagging

#MDLegendary! Morth Dakotal

The Culture Trip
Society/Culture Website AL

231,702 like this
12,216 talking about this

ilr Like || ¢ SignUp | W Save

The Culture Trip has listed the top 10 restaurants & diners in Grand
Forks, North Dakotal ttp:/fow ly/QJaqE #FridayFoodies

Like Comment - Share - Assign To f—>151 Shares

» Search by hash tags (#) and tag
others to boost engagement.

» #NDLegendary

» #Parks :

> #Travel 1,028 people reached Boost Post




Develop a Strategy...
isten

\Eﬂrn l ,j,_fma
social media
LA ok TC5




Strategy ldeas...

Editorial Calendar

A\

12172014
401

Ad Close Diate

Special
Report

Security
Leadership &
Management

Enterprise
Security
Solutions

Integrated
Solutions

Managing Acoess &
105 from the Security
Operations Center

Executive Protection
Best Practices

» Living ina
Hytrid World:
Haw to Migrate from
Analog to IP

+ Mass Natification
Solutions for Large
Campuses

February
192015
12160014

So Youre a
Cyber Victim —
Mow What?

Profiles in Excellence:
Retail Security

Security Ofticer
Slrabegies and Tools

* Lockdown Tools &
Active Shaoter
Scenario Procedures

* Remole Audio and
Videa Monitoring

» Desecting Intruclers
with Thermal
Mamaras

March
242015
1152015

Bridging the Gap
Between Security
Integration and
Engineering

Penetration Testing:
Cyber and Physical

Security Steps to
Improve Enterprise
Insurance Rates

1S West Produst
Preview

* Retail Monitoring
with Video
Surveillance

* Analytics: Bio, Facial
and Vaice

April
352015
2Rt

Business Continuity
and Emengency
Response Plans

Frofiles in Excellence:
Healthcare Security

Pratecting Intellectsal

» RSA Product Preview

& Saving on
Infrastructure with
Wireless Cameras

® Parking Lot &
Garage Security

» Smart Card Best
Prartires

Create an on-online calendar

May
TIN5
182015

THE NEW CS0:

Customer Facing
and Focused

Maney Matters:

Warking with Your
CFO

Life Satety Tools and

Strategies

® Covert Security
Strategies for
Investigations

» Data Center Security:
Phiysical and Cyber

 Sunveillance to Miigate
Crime & Litigation on
Mass Transit

June
54015
Content Marketing Calendar
(October
Seviily Theme Acres of Adventure Honor our Heritage (Celebrate the Seazon
Ways to enjoy acres of land in ND: Mazes, |Honor our Heritage and traditions and things| Ways to Celebrate the Christmas season in ND|
gﬂ&;s food, shopping, pumpkin hunting, to doaround the holidays. Tie in with ND for those wha are coming home to ND for the
urity waterfowl hunting, etc. foods,honoring Veterans Day, opening deer | holidays. Foods unique to Morth Dakota
the Yeal Sub themes Also tie into Halloween hunting season, Thanksgiving foods and [German & Norwegian fare, Chippers, etc. -
other traditions and special things about  |tie in w/ foods or restaurants ND natives like
ND heritage, legacies. to eat when they come back for the
holidays), How to Entertain guests kids over
holiday break
125th Anniversary 38,42,44,61,75, 76, 80,97, 101,118,  |24,37,98, 110,123,125 30,50, 66,599,115
Profileg| Nov 2 -125th anniversary of Statehood
K-12 54 Draylight Saving Time ends (2), Veterans Day

Cyhersq
Awaren
the Ent

® |sing
10 M
Theft
» Key
Door
* Visit
and f
Snlisg

Month Events/Holidays

Things to do News Releases

Halloween (31), Bass's Day [16), Pumpkin
Patches, Mazes, Harvest, Pheasant
opener (11}, Thanksgiving [Canada -
Oct.13), United Nations Day [24)

Include events not in theme news
releases

(11}, Deer Season opener, (14) Thanksgiving
(27}, lighted Christmas parades, Holiday
craft sales start, Remembrance Day
(Canada - Nov-varies by Province if
commemarated)

Public Relations

Include events not in theme news releases

Christmas, School break, New Year's Eve,
Boxing Diay [Canada - Dec. 26), Winter Begins
(21)

Include events not in theme news releases

Other PR Opportunities

NDGavernor Photo Contest Winners
Announced

State Museum Grand Opening/125th
annivesary event

Websites/NDTourism.com

T8D

'Ways to celebrate the season in ND and

(Get Smart Imagery/Website Background

Activities

MD Residents: Hunting - plan your
trip/request a Hunting and Fishing guide
andjor linkte hunting article and Sporting
Events

Background:Hunting/landscape

Article Fall Adventure 125th Anniversary-way to honor heritage ) .
Winter Activities
Fall, Hunting, History, Culture, ‘Winter Activities, Shopping, Culture,
Home Page Tags Fall Activities, Hunting, Sports, Shopping |Entertainment & Nightlife, Winter Entertainment & Nightlife, Family Fun,
Activities, Shopping ‘Outdoor Recreation, City Experience
GetSmart CA: Fall Activities 2nd Shopping | Get Smart CA: Hockey and Nightlife-Flan | GetSmart CA: Winter Activites and Shopping{
-Plan your trip/request = travel guide your trip/request a travel guide Plan yourtrip/request a travel guide
GetSmart US: Hunting - plan your GetSmart US: Hunting - plan your ‘Get Smart US: Winter Activities - Push to
trip/request a Hunting and Fishing guide |trip/request a Huntingand Fishingguide  |Winter Acitivites article and Holiday
znd/or link to hunting article and Fall and/or link to hunting article and Heritage |Shopping/festivals - push to celebrate the

(Center/125th Anniversary

ND Residents: Hunting- plan your
trip/request a Hunting and Fishing guide
and/for link to hunting article and Heritage
(Center/125th Anniversary
Background:Heritage Center/landscape

Select a strategy and promote around seasons, events, & themes.

seazon article

ND Residents: HWinter Activities - Push to
‘Winter Acitivites article and Holiday
Shopping/fastivals - push to celebrata the
seazon article

Background:Winter Scenic/landscape




Posting Strategy...

BY DAY TIME

What are the best times? The bigger the dot, the more was posted. The greener the dot, the more reactions they got.

u
® O o o o O -

o : ® o O ’

12 Day: 3.5
Hour: 22

16 . . Heactmns per post 42.33

o . o o0
20

@ @60 o o o

Mon Wea Thu Eri Lat Sun

hour

24

» Your follower base is only really optimized when you are posting at least 1-2 times a day
» Pinterest, Twitter and Instagram can handle a lot more! Frequency = more followers
» Posting on the weekends will give you more exposure



Social tools and Shortcuts

v

K

Featured x

O|v

ExperienceND [Twitter) NDLegendaryPR

+ Add Stream || < Add Social Metwork

Kimsch

smee@a

North Dakota (Google+

mid

1D

Whootsuite

Home Travel Nortf
n Travel + Leisure
1:05pm _ P

9 Google Travel
12:58pm - Public
Meet your customers at the moments that matter. Discover how
to be seen by customers at the very moment that they're
searching for the things you offer. RSP here:
https:#/goo.gl/QBcar?

for your startup

m National Geographic

12:26pm - Public

A school of fish might seem like a sea of identical faces, but at
|least one species has no problem identifying its comrades—and

Timeline Travzl

Travel North Dakota

Fall is a perfect time to view the wildlife in Theodore Roosevelt
National Park! Check out this feature by Christine DellAmore!

Linda Marle Thury ©001an

Going to visit soon!

Meg Nathan 17 40a1

Miss the smell of sagebrush on the breeze...and wild mustard

growing alang the old gravel roads...

Mike Peterson

Those prairie dogs are reslly fun to watch! Lizz, remember when we
saw around 200 bison in one field?!? And while hiking we sawa
some wild horses!

Add a comment.

Becky Graner » Travel North Dakota

even the wind and drizzle are beautiful in ND! #NDLegendary
#Photofriday

Aggregators

Home NorthDakot:

washingtonpost
. S

Oregon governor holding news conference. Watch live:
wapo.st/1Lolvvd

i

OhioStateFair

We can proudly share that we have been named among the best

in @USATODAY @10Best! #thankyou ohiostatefair.com/?p=14780

NatGeoTravel

Web Cl

Jump in the car and take a road trip to explore pristine Florida
bit.ly/1iR6]DE
amp.twimg.com/v/0e446d06-cc5...

A4 The best way to connect with fellow travellers is through food.
Exploring local cuisine is the great icebreaker!
#NatGeoTravelChat

» Manage multiple accounts from desktop, web, mobile
» Track links (bit.ly, owl.ly)
» Schedule postings

W #NDLegendary -

NorthDakota
b2

Eﬁ katpinke

ia Twitter We

Wishing you a happy #WorldSmileDay from Nerth Dakota!
#NDLegendary

NorthDakota

Hoo

Have you #hiked the Achenbach Trail in @ TRooseveltNPS?
@travelingted did! ow.ly/SUgN9 #NDLegendary

You can't beat this #ndlegendary #prairie view. #pinkepost -




9 Analytics Home Tweets Followers Twitier Cards Videos (beta) Tools ~ North Dakota Tourismv A v

I { eS u I tS z M North Dakota Tourism @northDakota & =
HEN

28 day summary with change over previous period

Tweets Profile visits Mentions Followers
232 tas% 2,944 ye0s% 309 4v252% 26.5K tz07
Post Reach
The number of people your post was served 1o, October 2015 + 1daysofar.
TWEET HIGHLIGHTS OCTOBER 2015 SUMMARY
Top Tweet carmed 1150 mpressions Top mention eamed 22 engagements Tweets Profile visits
Organic . Pajgd Good morning from #NorthDakotal VisitWilliston 5 98
#NDLegendary pic twitter.com/y6Cukykflc @Visitwilliston - Sep 29
Mention: New follower:
@NorthDakota League of Cities names 14 17
#Williston 2015 City of the Year.
on.fb.me/1FG1gYq
pic.twitter.com/uStAwHKigV
-
D
w4 k8 = 'AC =
, . NORTHDAKOTA
View Tweet activity ‘ View all Tweet activity E = - e
e = CEAGUE O£ CITIES
32 k5
Top Follower folowed by 15K people
View Tweel
W Analytics Home Tweets Followers Twiter Cards Videos (beta) Tools v N

Tweet activity

Your Tweets earned 508.7K impressions over this 28 day period

» See how well your post performs

40.0K

» What is resonating with your audience

» Impressions and engagements .




More results...

OVERVIEW DEMOGRAPHICS LIFESTYLE COMSUMER BEHAVIOR MOBILE FOOTPRINT

Top interest Top language Top lifestyle type Top buying style Top wireless carrier

Comedy (Movwvies and telewvision) English Online buyers Ethnic explorers Verizon
Gender Education ( hest level completed)

Male Female Completed high school Completed college Completed graduate schoaol
52% 48% 439 41%6 15%%
Household income categories Occupation
Income category % of audience Occupation type % of audience
$75,000 - 599,999 EDCC | Professionaliechnical 36% [
$60,000 - 574,999 17 I z25% [
$100,000 - 5124,999 14% 24% [
$50,000 - 559,999 8% 17%
$40,000 - 549,999 8% 16%
Values based on 22.1% match rate from Twitter partners P
N 16%
Met worth category % of audience 15%
$100,000 - 1,000,000 300 5%
Your Fans People Reached People Engaged Check-ins
The people who like your Page W
17% 18% facebook
15% INSIGHTS
Women
u W 65% 46%
Know your audience -
[ |
- 1317 18-24 25-34 3544 4554 85+

Men YT ——— _ —

» Demographics S - ] =
34% 54%
| 34% ° 8%

> Lifestyl e Your Fans All Facebook 10% 10%
.
> Locatlon Country | Your Fans City | Your Fans Language | Your Fans

United States of America 37,078 Bismarck, ND 3,163 English (US) 37,798

Canada 1,165 Fargo, ND 3,034 English (UK) 368




More results...

fanpage karma

Dashboard Insights Monitoring Tagging Google Analytics

M Instagram & Youtube P Pinterest +new

f Facebook M Twitter ¢ Google+

SETTINGS

¢ SELECT PERFORMANCE INDICATORS

® (" ™ =
Page Number A\ n ent Post
Performance of fans Interaction
ndex
_§
AV Travel North Dakota % 31% 53k 031% 14% 0.49%
% 31% 53k 031% 14% 0.49%

Average values

m MY PAGES

Enter name or id

B E N C H M A R K I N G Compare your monitored profiles

Select and compare

@ Travel North Dakota

& EXCEL REPORT H & POWERPOINT REPORT ‘

Summary Content ISR History KPIMatrix Market Share  Post Content

ATTACHEMENTS

Which types of attachements do the posts contain?

FEATURES PRICING TOOLS ~ ABOUT ~ HH

Search for fan page

Send email morning report (ksschmidt@n

Period of time 9/7/

% 50RTBY

AW 0] ®
Service  Response  Posts  Ad- Post
Level time per Value r
day  (EUR) Facebook
Weekly summary 9/28/15 - 10/415 (1 page)
68% 109h 29 12k € 25k
GGrowth | Travel North Dakota  0.16%
0
68% 109h 29 12k € 25k 0'16A) I
& Service Level | Travel North Dakota  25%
25% |
[ Top Post

’T Travel North Dakota - 10/2/15

This #MNDLegendary photo was captured by
Krista Bothum near Dickinson this evening.

Mobile Uploads
facebook.com

B3

[Tor2 [ 25 [ 209

Yesterday's daily summary (1 page)

@ Link and Picture
@ PFicture

Link
@ Fure text

Link and Picture

(Open Dashboard]

@ Engagement | Travel North Dakota  1.1%

1.1% |
@ Number of | Travel North Dakota 15
Posts
15 |

Weakest Post

’T Travel North Daketa - 9/28/15

Who's ready for fall fishing in Morth
Dakota? The bite is on! #NDLegendary
Outdoors North Dakota

TS

[ ol 4

#NDLegendary Fishing
facebook.com

@ Growth | Travel North Dakota  0.0094% @ Engagement | Travel North Dakota 0.21%
0.0094%| 0.21% |
& Service Level | Travel North Dakota n.a g "::'::”’i | Travel North Dakota 1




itor your media

radian® .

t31 Social Marketing Cloud

Social ‘ ] Social L Social ﬁﬂ Sncia# = Social &
Monitoring ] Insights Engagement Hub ¥ Websites
150 Million Sources Social Analytics Dashboards Engagement Apps Listen at Social Scale Cloud Content Management

Twitter, Facebook, Blogs
many more

Insights GA with Klout and
Social Demographics

Muilti-Lina !al_ - Niiﬁﬂmp Camnainn Analvsis
meltwater

LUZZ

Add-on Library

Social Workflow and
Automation

Drag and Drop Studio

Facebook Management Social Widgets

(=

- Monitor
= Your Brand

Léarm More a

Faquasta Demol

" vour Hame
* o Emal
nfroducing Buzz vii L
Lo Whatm Bureng 4 .‘rolu Flfm
k and |fwn i |
i e Cotmpary
o et s xr

Cotmmernik

Ce o
sysomo§ HEARTBEAT V™

bmsmith@marketwire.com  Seftings Help  Logout
W - bmsmith@marketwire ~  Custom Dates -
07 Dec 2010 7 20Dec2010 = I3

Dashboard

Latest Activity Showing 38 beats from the 14 days for me Your Bookmarks
L U Heartbeats assigned to me
[} .
4 p O Recent Heartheats for me
- L] -
2 - - - - O\ Seaich
L J - - - - - .
[ of Closed Cases
)7 Dac 10 Dec 13 Dac 16 Dec 19 Dec
twitter W news
22 mentions 23.6% amentions Share of Mentions
Me {You)
forum 13.1% blogpost T 25,
2mentions 0 §mentions ment
Motorola
46
Wildpackets
38 mentions 14%,
22 mentions
4 wentions today 18 Last 7 days 38 Last 30 days DR

More Statistics

. 14%

Brandwatch

Social Media Monitoring




Radianb6 example

Overall Status @

Volume

Volume Trend

Wolume by Keyword Groups

Group Type: COMPETITOR

Group Type: COMPETITOR

Group Type: COMPETITOR

Group Type: BRAND

#OnlyinN
4,030: 56.5%

-
f
ﬂﬂ"ﬁ-’q

Travel North Dakota/South ...

Travel North Dakota/Minnes...

Travel North Dakota/North ...

Wolume Sentiment Demographics Influencers Trending Topics
K o 45 % Top Twitter 1. Glacier National Park Selects-29 971
Male twitter com . .

= Posts Positive 2. Crystal clear waters in Glacier Na 184
P Top Images 3. BadlLands Mational Park is locate 89

- 392 o W flickr.com [ o o ) .
4.7% + 10% 55 o 4, Bear injures hiker in Glacier Natio... 78

-4.7% ] male Top Blog

7 days 7 days .:\\ NBCMontan 5. Black Hills Golds Double Arrow N.... 50

| @ Brand - Competitar

@ This time period Last time period

Travel North Dakota/Montana 3.5K posts

E— ) 5 A
3.9K posts
2.2K posts o 8 /0 J\'\/‘/\/\/\’\/
e — @) 139, [\ A o AN
1.4K posts

-
843 posts o 1 /D /W\/\"W

#heGreats & #HiTomSD 52: 0.7%

sizova dickinson

pnhtics

agnifica
ballet

Otﬂ

Eﬁk} "

beautiful —|

good '-D' visit
happy

ET’Lat

Brand Volume by Media Type

Sentiment
#MontanaMoment
2,006: 28.1% 1. Twitter
%
2. Facebook
Puositive
3. Images - 6.63%
4. Blogs - 2.65%
+ 10%
r dq:,ra 5. Mainstream News . 2.05%

dora

ma ﬂﬂgﬁmﬂﬂt E]'
e n'th dzl kota

MO | Hlands =
1958

r}hf]lf]‘u bl
H‘.H'}'-\L‘?. elt park

#ndlegendary

h

nort

fargo ﬂaur:nml health

vintage

funmr

par.:k

cllnc
Hravel
evening

4arm E‘lZlI’lg

tme

_.-.
"
—_
!
-
-
L
o
4

corsaire

- 8% 537 posts

~ 3% 198 posts

+~ 120% 55 posts

— 37% 22 posts

-19% 17 posts




WEBSITE...Have Social Visible§

fOa +

LAE S8y i SN S A TR Y

What's your favorite place to watch a
game? Share!

My favorite North Dakota football
places Y
A

Find Fun Free Things to Do

Submitted by Scooter Pursley on Tue, 08/27/2013 - 2:27pm

Footbal season gets under way this week and somebody asked

RPN T TR LR T B - R
{ ETITTAATE F R Gt Vot W 5 carching for Somethi
1 A Al ROEERA \ N | e [
featured * Charlie's Main Street Cafe Lm-'mmmwm-m e

BUSINESSES * Downtown Minot get CONNECTED

"""" </ / /:/, /"Zr..vr//

marketing matched RCT 3. 2014

GRANT PROGRAM > » ol o _. s
Aoheation L] Tube) L R SRR | | oo cion

MONTHLY NEWSLETTER

IN THE NEWS

SEP 15, 814

_____________________________ ! 1! e JESSNE | Highlighl from ESPN College
s . . ‘ i . GameDay'Y\second visi...

..- 1 I ‘ - __“I‘ g ) - ok . & :' j
i = | . BE0:aER

Trmuel Tipm Ciampans Coninet’ Home: - ® ; Visit the Woodchipper

PRIVACY POLICY DISCLAIMER



Mobile

... Be accessible!

> 40% of Americans book
travel reservations on mobile
devices. Expected to be 60%
by the end of 2015. (voxie)

> 47% of the traffic to
NDtourism.com is accessed
from a mobile device.

» Social Media referrals to
NDtourism.com increased
121% over 2013.

" THE BEST MEMORIES
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Social Ads

...What's Working?

49,655 People Reached

sv  Analtics~ Toolsv North D:

w Travel North Dakota

. blished by Kim Schmidt [21- September 11 at 3:449nm - @& 2
Scenic North Dakota - August Fundec by 2015 May to August NDTourism (T&73514) Fublished by Kim Schmidt [21- September 11 at 3:41pm - § 2,004 Likes, Comments & Shares
PROMOTED TWEETS - Starts now, runs continuously g 4 A
IMake plans to explore a pumpkin patch or corn maze in North Dakota this
Using 69 keywords Like followers of any of 71 users In 21 TOTAL BUDGET DAILY BUDGET MAXIMUM BID ¥ ;
locations # - With any of 13 interests / - $1,700.00 §70.00 $2.00 falll #NDLBQEHUEW 1.’,5’05 :_’113“ EBZ N
6 Tweets manually selected Likes On Post On Shares

123 35 88
Compose Tweets OR Select Tweets Comments On Post On Shares
w Write Tweet here TWEET 6 currently promoted 376 3N 5

140 characters Shares 0On Post On Shares

remaining (images v 2 North Dakot... Aug 25, 2015, 2:39:02 PM

countas 23 characters There Is still plenty of time to savor
summer in North Dakotal
ow.ly/Rmvia 2,1 51 Post Clicks

u Add image Tip: Adding an image pic twitter.com/Dssozmé18s
increases engagement S-.!;\'llﬁ SUMM 2 1,583 566
+NDLEGENDARY. Photo Views Link Clicks Other Clicks ¢
Devils Lake
NEGATIVE FEEDBACK
Promoted by North Dakota Tourism
s s ks 26 Hide Post 0 Hide All Posts
) North Dakot... Aug 10, 2015 95850 AM 3 Pumpkm Patches and Corn Mazes to Explore inND | 0 Report as Spam 0 Unlike Page
Preview i 3 S H 3

DYK North Dakata s a leading Official North Dakota Travel & Tourism Guide
producer of Sunflowers? ow ly/QIth3
#NDLegendary #AgriTourism Games, refreshments, entertainment and row and rows of pumpkins. it won't be

ic twitter com/zesCmXq5LI i i
! ) § long before pumpkin patches around the state open in preparation for Halloween.

NDTOURISM.COM

49 555 people reached ¢, View Results

» Promoted posts on Facebook it 5ot s
> FaCebOOk ads i Like W Comment 4 Share
> Promoted “Tweets” on Twitter




Travel North Dakota’s Social Networks

Follow, share & engage with us...

v

n Travel North Dakota # Travel North Dakota  Home

Activity @

Page

Insights Settings Build Audi

9761 548 1522 208K 960  Morew Eatprofie
Travel North Dakota ——
Tourist Information - Travel Agency Lotow Tweets  Twests & replies Who 10 follow  Retesh - view s

North Dakota Tourism

LegendaryND  c I 4EN

Featured Hrowse videos

Pinterest

North Dakota Tourism

The official page for North Dakota Tourism! Here you will find photos of attractions &
events, hidden gems. cultural experiences & more. Plan your "Legendary” adventure at
www_MDtourism.com

@ North Dakota - www.ndtourism.com @ - [E3 &

e Travel North Dakota

GroupPool Discussion 423Mlembers  Map | Invte Friends

Sort: Date added
About Travel North Dakota
Travel North Dakota is a group creatsd oy the North
Dakota Tounism Dvision to showcase the beauty, fun

show more

Add photos

Discussions

2013

s Photo Cantest

Congratulations to the 2012 Govemor's Phato Conte.
Size of pictures for the 2012 contest

139 your photos
northdakotalegendary
MNorth Dakota Tt




LA |
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THANK YOU!

KIM SCHMIDT

PUBLIC & MEDIA RELATIONS MANAGER,
TOURISM DIVISION, NORTH DAKOTA DEPARTMENT OF COMMERCE
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